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With this issue of the Views I offer a broader view of retailing than is perhaps common. But I think it is important,
because too many times there is a failure to appreciate the grandness of the enterprises we pursue. My hope is to
energize and inspire many with a greater appreciation for their own work, and for that of their partners in what
could be the greatest endeavor ever undertaken amongst us.

Here's to GREAT "Shopping" for YOU!!!
Your friend, Herb Sorensen
herb.sorensen@shopperscientist.com
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